ONE OF THE EFFECTIVE TOOLS OF COMMUNICATIONS
i face to face. This is one of the strategies that NSFAS has imple-
merted in the year under revew.

This year MSFAS has become a membsr of the Carsers Exhibitions
ard Information Asscciation (CELA) which hosts several carssrs
sxhibitiors acmss the courtry Most members of the Association
are recritment Cfficers of all the higher education institutions. The
exhibitiors are targeting the grade 12 leamers.

This move has reeved special attertion in all exhibitions from
school principals and teachers who accompanied their lsamers.
COre teacher said, “Your presence in these careers exhibitiors
provides an opportunity for grade 12 leamers to ask all questions
that we cannct arewer about the scheme as tsachers, For me, |
started to know about NSFAS at tertiary level at my sscond vear,
Thank vou for attending the exhibition”.

Curing the vear under revisw the following key cormmunications
strategies we implemented as the way of creating awarensss of
MERAS in different communities.

* Posters and brochures were distributed to all high Schools in the
country accompanisd by the letter from Chisf Executive Officsr,

* NSFAS was centrally irvobeed in a nurmber of career exhibitiors
that were hosted around the country in poor communities
attended mainly by grade 12 students.

* Ther was participation in ssveral community and regioral ress-
papers and radio statiors =g, Radio Ziboneks, CK] FM, Tobska
Fi and Kvana newspaper) and television programmes.,

* Posters and brochures were sent to all Firancial Aid offices in
different institutions.

» NEFAS was invobeed in a varety of regicnal projects like “Taks a
airl child to work,

* A number of adhvertisaments about NSFAS were placed, includ-
irg one in a rationally distibuted caresr guide, JumpStart.

* The MSRAS web-site which is rich in information, such as details

This year NSFAS
has become a
member of the
Careers Exhibitions
and Information
Association CEIA
which hosts several
careers exhibitions
across the country.

af contact numbers and contact persons to whom interssted
parties could dirsct questions, was improved,

To reinfores the key communications strategies, the organisation

arranged a s=res of workshops with all progrssive Mon-govem-
merital organisations who work directhy with young people in dif-

ferent provinces. The organisation has acknowledged some chal-
kenges that are faced by prospective students in rural areas, and

we ars in the process of addessing some of thoss challenges.

MSFAS CONTINUOUSLY TRIES TO REACH ALL THE
prospective students in the per-urban and rural areas to maks
access to information possible and affordable to thoss students
whao do mot have money and access to technologies, NSFEAS
takes sericusly its mandats to promote access to higher educa-
tion for poor and academically able prospectie students, Inthe
year under reviewr MSFAS has worked to consolidate existing
partrerships and to extend further the mach of sscond and third
tier partrerships,

fig 5. VALUE OF AWARDS & NUMBER OF STUDENTS

Awards for 2005 Fig. & shows

NGO Award Valus Bursary Value Mo of Students fis b of
students and
REAP R 1,818,232.00 R 508,020.53 157 | the valus of
StudisTrust R 1,733,145.81 R 456,217.54 120 | the awarde for
ASSET A 1,000,000.00 R 270,650.22 | O
R 4,661,477.81 | R 1,254,707.20 386
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